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CURRICULUM INTENT STRATEGY
Business Studies

Academy Vision: ‘Improving Life Chances For All’ 
Academy Intent and Implementation Pillars: Our whole Academy intent and implementation strategy is deeply rooted in our 6 intent pillars and 10 implementation pillars. (See Whole Academy Intent and Implementation strategy). Our Subject curriculum intent and implementation strategy is closely aligned to these pillars. 
Intent Statement 
Our Business Faculty curriculum intends to equip learners with practical business knowledge, commercial skills and an understanding of modern organisations in order to secure the best life chances possible. The Business Faculty curriculum offers I-Media, Enterprise and Marketing and ICT as subject disciplines which give learners core skills which are transferrable across the disciplines. 
Our unapologetically ambitious curriculum enables our learners to develop a wide range of transferable skills in communication, enterprise and accounting through our exciting and varied courses, with many practical elements that not only prepare learners for college and sixth form but also the world of work. Our curriculum is inclusive and ambitious for all learners particularly SEND and disadvantaged learners, we take pride in the broad and balanced curriculum we implement for all learners. At St James Academy, we teach a curriculum that is ambitious and takes learners on a learning journey beyond the specification for Business.  The SJA Business curriculum will expose and challenge learners to a wide range of cultural capital experiences. The curriculum plans we have developed for each of our courses are sequenced well and allow learners to revisit past topics to recall previously taught content, so they are fully prepared for planned assessment opportunities. Our curriculum breeds critical and supports learners’ moral and cultural development and prepares them for the diversity of cultural and ethical situations that they will experience throughout their life, which also reflects the diversity within our multi-cultural Academy. In addition, use of meaningful and purposeful assessments is an integral part of our curriculum. The use of informal and formal assessments gives learners the opportunities to show their capabilities and that they know more, remember more and do more. Learners are regularly tested in class to help identify gaps in knowledge and understanding. At the core of the subject is creativity and enterprise. Business Studies is a subject which draws, develops and implements a range of different disciplines, including mathematics, science, engineering, geography and art. The subject embeds high quality literacy skills through analysis and evaluation techniques. We teach the curriculum using local job market intelligence and in context of businesses in the local area, nationally and internationally. Links to real life businesses give learners a portal into the world of business.
Implementation and Pedagogy (How will this be achieved?)
Delivered by passionate subject specialists across the Trust, our Business Studies curriculum aims to:
· Inspire learners to want to discover more about the business world.
· Offer a balance of Business Studies theory alongside practical, project-based content.
· Be inclusive and accessible for our SEND learners; we offer level 1 and level 2 courses and tailor our offering to suit all ability levels.
· Build on learners’ prior experiences in life by using real world business scenarios within lessons.
· Regularly revisit taught content and skills through demonstrate and connect, do now activities and carefully planned retrieval practice.
· Link to careers provisions and raise the future aspirations of our learners, ensuring our knowledge of the Black Country Labour Force is reflected within our pedagogy (with Retail and Business Services being the largest employment sectors locally). 
· Embed collaborative learning techniques in all lessons.
· Provide regular assessment opportunities to identify misconceptions and address any gaps in learners’ understanding of key concepts.
· Explicitly link transferable content and prior knowledge from other subject areas such as Mathematics, English, Science and Art/Design (e.g. research is delivered in Year 9 Mathematics).
· Expand learners’ vocabulary through explicit and detailed discussion of key words (using the Frayer Model) and opportunities to develop literacy skills within class.
· Mirror real-life experiences that will be invaluable for our learners’ future – such as the professional pitch learners deliver as part of our Enterprise and Marketing course (R066). 
Our learning principles are the basis of all learning in our Academy. Our principles are founded on the belief that every learner, regardless of background or educational need, should experience high academic challenge. 

We sequence learning and use modelling to help all learners understand difficult concepts and procedures. We do this by:
-Sharing S MAPS with learners so that they can understand what they are learning, why (BIG PICTURE) they are learning and how it is sequenced. 
-Sharing the Progress Indicators that are clear and precise about what we want learners to learn ‘learning focused not task focused’
-Use subject specific language and common language when discussing with learners 
-Breaking down new knowledge into small steps which is built upon over time. 
-Using models to support our explanations when teaching something new. Eg live modelling, worked examples, I do/You do, Conceptual models, WAGOLL, narration of our expert thought process
-Using Differentiated resources to support all learners particularly our SEND/Advantaged learners, resources include Task Boards, Timers etc

We use questioning to actively engage learners, accelerate learning, identify misconceptions as well as check learners’ understanding. We do this by:
-Using a Random Name Generator to involve all learners in our questioning and using probing questions to check learners’ understanding.
-Planning key questions to check understanding throughout the lesson and provide challenge.
-Planning for misconceptions and correcting these at the point they are observed by the teacher. 
-A range of questioning strategies
Impact 
· An accessible curriculum for all learners, through skilled adaptive practice.
· Exam results that enable learners to progress to their next stage.

Assessment (How does assessment fit in?)
· Low stakes assessment in all lessons through quizzes, exit tickets and demonstrate and connect tasks.
· Coursework assessment windows twice each year.
· Exams and resits in January and June series each year.
Cultural Capital Links
Cultural capital is embedded within our curriculum through the use of real-world business scenarios and case studies in lessons as well as clear links to everyday life, prior experiences and practical applications of the skills and knowledge we teach. Strategic seating will support our Pupil Premium learners to ensure gaps in Cultural Capital are not a barrier to accessing our lesson content. A strong cultural capital feature within the faculty is the participation of learners in national competitions such as Peter Jones Tycoon Competition, AWS competition etc. The faculty is always looking for ways to challenge and expose learners to the world beyond the classrooms.
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