Advertise me!

As an advertising agency staff member you have been given an exciting new account and need to draw up a presentation to promote a fabulous invention. 

Before you begin, read the details below and think about how you could promote interest in this item, to get people talking and excited by it. 


Details of the invention

· is lightweight and portable.

· is a freely available and easily accessible information source. 

· is affordable for most people, prices can vary.

· needs no power pack, batteries or recharging.  It will never run down.  

· is portable and works anywhere from a beach to office, home, bus or plane. 

· has new versions released all the time, but old versions still have value and are enjoyable. 

· works in a bath with no risk of electric shock or danger to the user. 

· is perfect for air travel and can be placed in your hand luggage, unlike many gadgets.  

· promotes relaxation, education, challenge and entertainment. 

· makes travel in time and space possible. 

· allows people to experience things they might never get to do, to see places that they might never see and to discover new things. 

· appeals to all ages from newborns to the very old.  

· helps bring people together through shared enjoyment. 

I think this invention is ____________________________________________ .
Did you work it out? 

The invention is … a book!  Books can do all of the things that are listed above. 


Design a campaign to get people talking about books and what reading can offer them.  
Before beginning your advertising campaign there are three things to think about: 

1) How precisely will you advertise books and reading, what angle will you take? 

For example you might advertise reading for pleasure and enjoyment: ‘Go anywhere with a book’, or you could focus on reading as a skill that helps people succeed. 

2) What specific audience will you target? 

For example: you might target children or books for babies.  Or you might focus on encouraging more teens to read.  You might even want to promote the idea of parents and children reading together. 

3) What form will your promotion take?  
You could design a poster or leaflet, write a press release, make a mini-movie or anything that you can think of that shows creativity and inventiveness.
Your personal challenge is to make your work distinct and unique. 

So how will you ensure your ideas stand out from the crowd? 

Use the space below to jot down some ideas.  You could make a note of the audience, form or key words and phrases you might like to include. 
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